St (ukes

Job Description

JOB TITLE: Content Creator

REPORTS TO: Communications and Marketing Manager
DEPARTMENT: Communications and Marketing

SALARY RANGE: £28k

Monday-Friday 37.5 hours per week — with one day per week
at home. The role requires being able to capture content that
is happening in and around the hospice and retail network.
This requires building relationships across the organisation,
so it is important to be office based four days a week.

WORKING HOURS &
FLEXIBILITY:

Overall Job Purpose:

St Luke’s Hospice’s purpose is to provide outstanding care and support to those

living in the communities of Harrow and Brent who have a life-limiting illness or are at

the end of their life.

As our Content Creator you will produce and edit creative visual and written content
for digital channels and ensure brand reputation is upheld. Working with the wider
Communications and Marketing team, you will plan and produce creative content
including digital adverts, articles and social media posts.

This is a great opportunity to showcase your skills through the creation and
distribution of highly engaging content for our website, social media channels, e-
newsletters and our donor communications. Your content will tell the story of our
patients, their families, our supporters and life at St Luke’s Hospice and across the
retail network.

You will play a vital role in helping us build awareness and engagement, connecting
with the community we serve through story telling that creates empathy and
understanding.

The Hospice needs to raise £11m annually to provide life-changing care to over
2,000 local people each year who are living with life-limiting ilinesses.

Telling stories is essential in making all of that possible.
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Your Skills
You will have:
Solid copywriting and multimedia content production skills for digital channels,
particularly social media with an ability to tailor your style and messaging to specific
audiences
A flair for producing creative digital content
An aptitude for analysis and ability to use analytics tools such as Google Analytics
Familiarity with using Wordpress for website management

Excellent communication skills and the ability to use data to inform decisions

Ability to work independently and in collaboration with others to deliver successful
tasks, projects, and campaigns

Excellent interpersonal skills, allowing you to quickly form relationships with a wide
variety of stakeholders including patients, family members, staff, volunteers,
supporters, press and other influencers

Keen attention to detail and a commitment to accuracy

Ability to be flexible, respond positively to change, work effectively under pressure
and prioritise

Previous experience of photography/videography and specialist design/editing
software (particularly Adobe Premiere, InDesign and Canva) would be advantageous

About the role:-

Storytelling:

1- Build relationships and work with teams and departments across the Hospice to
source stories and content and to support them in achieving their objectives
through our digital channels

2- Develop passionate, emotive cases of the Hospice’s work and storytelling from
the retail network to drive sales. All of which can be adapted to support calls to
action

3- Produce appropriate photo and video assets to support stories and assist with
photos/videos at external events

4- Work flexibly to quickly capture story opportunities when they arise

Social Media:

5- Develop creative and engaging social media plans for organic and paid for
content, using captions, blogs, graphics, quotes, stories, photos and video that
reflect the diversity of hospice life and will resonate with our followers, enhance




our reputation, encourage new shares and follows, maximise awareness,
engagement, support, donations, event participation and recruitment

6- Manage the day-to-day handling, scheduling and responses of our social media
channels including LinkedIn, Facebook, Twitter, Instagram and YouTube,
adapting content to suit different channels and acting as a guardian of the
Hospice’s brand

7- Build relationships with our local communities by responding to their social media
posts and comments, sharing, developing discussions and creating new links
with others

8- Keep social media ad campaigns within budget whilst maximising our spend

9- Monitor, track, analyse and report on performance of social media platforms
using tools such as Google Analytics and Facebook insights and outlining any
necessary changes to the overall digital marketing plan

10- Monitor the latest trends and respond accordingly
11- Monitor and report on performance, using this data to hone our content

Design:
12- Draft, design and edit materials for e-newsletters, leaflets, posters, adverts and
fliers

Website:

13- Help manage the Hospice’s website ensuring that it is accurate and updated,
raises awareness of hospice services and additionally maximises the opportunity
to generate income for St Luke’s

14- Create new landing pages for campaigns (using Wordpress)

15- Set measurable goals for campaigns, measuring and showing campaign
effectiveness and return on investment (ROI)

Fundraising:

16- Work with the fundraising team to set measureable goals to increase brand
awareness and events engagement and creating a return via donations &
bookings

17- Aid the success of fundraising activities by contributing to their marketing and
communications planning process, and producing compelling content which
drives results

18- Occasionally attend fundraising events to generate content and provide coverage
for social and traditional media

Internal Communications:

19- Champion our stories internally, to help staff and volunteers understand the
importance of storytelling and to convey the impact of the work we all do




20- Create content for our Intranet and ‘Weekly Word’ internal e-newsletter,
communicating hospice news and encouraging staff to contribute

General:

21- Support the delivery of hospice supporter and internal e-newsletters — compiling
and editing as required using email marketing platforms

22- Monitor and report on website analytics, making recommendations for
improvements where necessary

23- Work with the communications and marketing team to create surveys and
undertake research

24- Monitor our info@ and communications@ inboxes and follow hospice procedures
for responding appropriately to reviews, complaints and other communications

25- Other tasks as identified by the communications and marketing manager

Your competency framework:-

Core Competencies

¢ Act as an ambassador for the Hospice

o Demonstrate kindness and a genuine commitment to quality, openness, honesty
and integrity

¢ Demonstrate accountability and take personal responsibility for our own actions,
decisions and performance

o Communicate effectively, calmly and constructively, adapting our approach to
the needs and concerns of others

¢ Show motivation to make a real difference to our patients and their families

o Be a team player, working in collaboration and proactively supporting patient,
fundraising and volunteer events outside our day to day roles

¢ Understand the sensitive nature of what we do and be empathetic to those who
are bereaved

¢ Contribute to the performance and objectives of the team / service, in a positive
way

o Value, respect and promote equality and diversity, taking appropriate action if
ethics and values are compromised

Additional Information

e To work at all times in a safe and responsible manner and in accordance with
agreed hospice policies and procedures

¢ To maintain confidentiality in relation to personal or patient information and
hospice records at all times
To attend statutory training in accordance with hospice requirements.

e To participate in personal development and review processes

o Adhere to all organisational policies and procedures




Person Specification

Essential

Desirable

Qualifications in PR/marketing/journalism/
communications/or design

Good photography skills

Work experience in content creation, journalism,
charity, or digital communications. Producing content
for online and print media

Experience of working in diverse
communities

Experience of using social media in a professional
context

Understanding of current communication
trends

Understanding of Google Analytics and social media
analytics including email marketing platforms

Using website content management
systems such as Wordpress

Numerical fluency to identify and proactively address
trends and key performance information

Self-starter and happy to work on own.

Proven experience of producing communications
materials (written and visual) using design and/or
video editing applications

Mindful of using supporter income
appropriately and of preventing wastage

Highly organised with ability to prioritise and work
under pressure

Self-motivated and committed to produce work to a
high standard and improve on past activity

Can-do attitude with a solution-focused approach to
problem solving.

Willingness to attend hospice events and carry
equipment such as cameras to capture digital footage

Belief in the aims of St Luke’s Hospice as a charity

This job description may be reviewed in consultation with the post holder and in light of any
changing service requirements. The job description is not exhaustive; other duties
commensurate with the post may be required from time to time.



