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Job Description




	JOB TITLE:
	Digital Manager

	REPORTS TO:
	Head of Communications and Marketing

	DEPARTMENT:
	Communications and Marketing

	SALARY RANGE:
	£42k

	WORKING HOURS & FLEXIBILITY:
	Monday-Friday 37.5 hours per week – with two days per week at home. This role requires producing and overseeing content production within the hospice and retail network, so it is important to be office based for some of the week. 




Job Purpose
The Digital Manager is responsible for developing and delivering St Luke’s Hospice digital presence across all online channels and platforms. The role ensures that digital content, channels, platforms and analytics are used strategically to grow audience engagement, strengthen the hospice brand, and support income generation across fundraising, retail and community activities.
Digital Strategy and Development
· Support the Head of Communications and Marketing in developing and implementing a digital content strategy aligned to organisational objectives.
· Identify opportunities to grow digital audiences, engagement and online income generation.
· Monitor developments in digital communications and recommend innovations that strengthen the hospice’s digital presence.
Digital Content and Channel Management
· Manage the hospice’s digital channels and platforms, including social media, email marketing, website and video platforms.
· Oversee the production and scheduling of high-quality digital content including video, imagery and written content.
· Ensure all digital content reflects the hospice’s tone of voice, brand standards and accessibility requirements.

Website Governance and Development
· Act as the organisational lead for the hospice website.
· Manage relationships with external web development agencies.
· Develop and maintain a roadmap for website improvements to enhance user experience and digital accessibility.
Digital Analytics and Performance
· Monitor and analyse digital performance using tools such as Google Analytics and Brandwatch.
· Produce regular reports on digital engagement, reach and campaign effectiveness.
· Use data and insights to inform digital strategy and improve content performance.
Collaboration Across the Organisation
· Work collaboratively with fundraising, retail, clinical and community teams to support campaigns and initiatives.
· Ensure digital storytelling reflects the hospice’s community impact and supports income generation.
Team Leadership
· Line manage the Content Creator.
· Support colleagues across the organisation in developing digital storytelling skills.
· Support colleagues to develop content for the website by facilitating a network of internal website content contributors to ensure accuracy and consistency.

Person Specification
	Category
	Essential Criteria
	Desirable Criteria

	Knowledge
	Strong understanding of digital communications and digital content strategy. Understanding of social media platforms and how algorithms influence audience engagement. Knowledge of digital analytics and performance measurement tools. Awareness of accessibility standards and inclusive digital communications.
	Knowledge of digital fundraising techniques and supporter journeys. Understanding of communications within the charity, healthcare or hospice sector.

	Experience
	Experience managing organisational digital platforms, including websites and social media channels. Experience developing email marketing campaigns, creating and managing digital content across multiple formats, including written, visual and video. Experience using CMS platforms and analytics tools such as Google Analytics. Demonstrable experience of increasing digital reach, engagement and audience growth. Experience working with external digital agencies.
	Experience managing Google Ad Grants or similar digital advertising programmes. Experience working in a purpose-driven organisation such as a charity, healthcare or community organisation. Experience producing video content, including scripting, filming or editing.

	Skills
	Excellent written and visual communication skills for digital audiences. Ability to analyse digital performance data and translate insights into actions. Strong organisational skills and ability to manage multiple priorities. Ability to collaborate effectively across departments.
	Project management skills for managing digital campaigns and website development projects. Ability to train or support colleagues in digital content creation.

	Qualifications
	Degree level education or demonstrable equivalent experience in digital communications, marketing, media or related discipline.
	Professional qualification in digital marketing, communications or multimedia production.

	Personal Attributes
	Creative and audience-focused approach to digital storytelling. Collaborative team player able to work across the organisation. Strong attention to detail and commitment to quality. Ability to work independently while contributing to team objectives. Passion for purpose-driven communications aligned with the mission of St Luke’s Hospice.
	Experience or interest in hospice, healthcare or community-focused storytelling.



About us
St Luke’s Hospice cares for people approaching the end of their life in Harrow and Brent. We aim to give the people we care for the best possible quality of life, every day. Supporting local people and their families is at the heart of what we do – focusing on what matters the most to them is at the centre of our care.  
To find out more about us visit: https://www.stlukes-hospice.org/about-us/





Equal opportunities
Comply with and promote St. Luke’s Hospice Equal Opportunity Policy and avoid any behaviour which discriminates against colleagues, potential employees, patients/clients or their families on the grounds of sex, marital status, race, age, belief, colour, nationality, ethnic or national origins, religion, disability, creed, class, gender or sexual orientation.

Misson and core values
All Hospice staff are expected to work in line with St Luke’s Mission & Core Values as these precepts act as a value base which directly influences how all work activities are undertaken. The ethos of the Hospice should be apparent in the behaviours and attitudes of all employees as the work they undertake, whether it is direct or indirect care is ultimately for the benefit of patients. The Mission and Core Values are an integral part of all job descriptions, the probationary period and performance and development reviews.
Other
St Luke’s Hospice is committed to Equal Opportunities for all present and potential members of staff and patients. Therefore, St Luke’s Hospice expects all employees and volunteers to understand, support, and apply this policy through their working practices, which requires all individuals to be treated with respect, dignity, courtesy, fairness and consideration.
This job specification may be modified in the light of development and changing circumstances, according to the needs of the service, and in consultation with the post holder. The post holder should be prepared to undertake any further duties that arise as the post develops. All members of nursing staff may at times be required to work in other parts of the Hospice, commensurate with the roles and responsibilities laid out in this job description.


image1.jpeg




